Unit 21　第6問 A
論説文の要点をまとめる

You are working on a class project about a winter sport, curling.  The sport has not been known well until recently.  You are making a poster to present your findings and opinions to your classmates.


Curling – Chess on ice
     
      Have you ever watched a game in which players use brooms and stones on the ice?  It is called curling, one of the sports played in the Winter Olympic Games. 
     Many people think that curling is a new sport, which is not true at all.  Rather, it has a long history.  Curling was first played in Scotland in the 15th century.  Then, people played on a frozen river using flat-bottomed stones from rivers or fields.  The sport gradually spread to countries such as Canada, the USA, and then Switzerland and Sweden by the end of the 19th century.
     In Japan, curling was first introduced and demonstrated at Lake Suwa, Nagano, in 1937, but the boom didn’t come.  In the late 1970s, curling started to be played in Tokoro, Hokkaido.  Then in 1998, the Nagano Winter Olympics was held and it became an official game, and its name spread through the country. 
     According to an American website, “curling” had become the most clicked word during the last four Olympics.  However, the sport is not a major sport in Japan, as the number of players is said to be around 2,400.  If you look around the world, there are more than one million players, though.  Curling is a seasonal sport and needs special gear and rinks, which are only in Hokkaido, Aomori, Nagano, and Yamanashi. 
     Now, I’d like to talk about how to promote curling, because I’ve been a big fan since the Japan Women’s team won the bronze medal in the Pyeongchang Olympics in 2018.  I wanted to try it then, but there was no facility where I could enjoy it.  So, to make it popular, I have the following ideas. 
　1.　Increase the number of rinks: 
According to the Japan Curling Association website, there are about 50 rinks where people can enjoy curling.  About 40% of those are in Hokkaido. 
　2.　Promote events:
In the sport’s top countries, curling clubs have been actively promoting the sport.  They are working to increase awareness of the sport. 
　3.　Use a new sport as an introduction for children:
In the areas where it is difficult to play it on ice, a new recreational sport called “floor curling” can be an attraction in a gym for beginners. 
     
     Curling has become quite popular in the Winter Olympics.  The matches are watched by people all over the world and social media following the sport is growing at a rapid pace.  Recently, players in North America have been actively promoting the sport and the number of players is increasing rapidly as well.  As a result, more and more people come to know about it.  Moreover, there are quite a few non-profit organizations that are running their own clubs as well.  These organizations are trying to make curling a global sport.  Nowadays, crowds of people go to the stadium to watch exciting curling matches.


The history of curling in the world
	15th century - first played in Scotland 
　⇩
19th century - 
spread to countries such as Canada, the USA, Switzerland, and Sweden
　⇩
Recently - promote it  


     
The history of curling in Japan
	1937 - first introduced in Nagano
　⇩
1970s - playing started in Hokkaido 
　⇩
1998 -   in the Nagano Winter Olympics 


     
What is the problem in Japan?
		 in Japan 	　　　　 around the world 	
small number of players　　vs.　　one million players


     
My three ideas of how to promote curling
	1.　Increase the number of rinks
2.　Promote events
3.　Make a new recreational sport as an introduction for children




問1　Choose the best option for   1   on your poster.
1 to be a seasonal sport
2 to be a global sport
3 to have more rinks
4 to make a big organization


問2　Choose the best option for   2   on your poster.
1 chosen to be played only by women
2 watched most during the Olympics
3 built 50 special rinks 
4 became an official game


問3　What is the specific idea to realize the presenter’s third idea?    3  
1 floor curling 
2 more special rinks 
3 social media
4 bronze medal
